
A WORLD O f  METAL WN YOUR DOORSTEP 



SMITHS METALS THE PEOPLE 
From humble beginnings as a family The modern Smiths encourages a customer- Investors in People is more than just a badge 

business i n  the art isan dist r ic t  of led service culture by focusing on continuous for Smiths. Working togetherwith BS EN IS0 

Clerkenwell, London, Smiths has grown improvement that embraces people, product 9002, lip has strengthened the framework that 

to  become one of the world's most and process. Allied to thls, the organlsa supports the on-golng deve nd 

recognisable names for the stockholding has sustained ~ ts  leadlng market improvement of Smiths 
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and supply of non-ferrous metals. delivering value for money products and people. This emphasis on .j 
servlces to ~ t s  extensive customer ba learning ensures relevant 

Throughout its 230-year hlstory, the company skllls and knowledge are 

has remained at the forefront of buslness-to- sustained throughout the 

business materials supply and today offers company - to the benefit of I 
one of the most complete ex-stock range of customers. The committed 

products for industrial, manufacturing and 

commercial applications. 

and enthusrastic Smiths 

team knows that success 

within is only part of the goal. Ultimately, 

success is achieved from the prosperity of its 

THE PRODUCT 
True customer choice is available through the largest combined range of 

ex-stock non-ferrous metals, stainless steel and engineering plastics in the 

U.K. - and probably Europe - encompassing both imperial 

I - and metric dimensions. Smiths' people provide help and 

guidance in the selection of the most suitable product 

specification and size to meet individual application 

requirements. Full cut-to-size facilities significantly extend 

choice beyond the 8,500 core produot spedfications, 

enabling Smiths to offer an unequalled bespoke service. 

A 'no compromise' policy on product qudl&r$dy$ed from 
r:, 

established partnership suppliers, means that Smiths c~rnm.er~~o8n e~pect  
,"  " <  

consistently reliable product of repeatable performance, time:antrJtt$e.3ain. 
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Smiths has led the way on strategic alliances throughout theiflltl su@ply 
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chain, and its customer care programme provides access to &f;tihu@@@f~' 

technical advice and support, even for very small purchase qv&fl%$iffe.L 

Smiths has reached its objective to become the most important customer &a, 

to its own suppliers and that means Smiths' customers, in turn, have the ST 
oooortunitv to be associated with some ofthe world's most ~roaressive an€ 






